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In collaboration with our host nations, the World Tourism Forum Institute is reshaping economies through tourism 

development. We do this by working with countries that have untold tourism stories to share, as well as countries 

with already established tourism industries that are seeking to drive the narrative about their current and future 

success. Our aim is to reduce the negative impact of tourism, by increasing the more positive impact of sustainable 

development goals in tourism globally.

As the leading international tourism development and investment brand, the World Tourism Forum Institute, is a 

London, UK-based organisation, committed to promoting countries in the fields of tourism development, economic 

growth, FDI through tourism investments, and human resource development within the industry. 

The World Tourism Forum Institute creates a legacy for the host country, by way of carefully selected and tailor-made 

initiatives aiming to promote the country’s image internationally, create greater visibility and determine the industry’s 

objectives through soft power. These experiences - from Global Tourism Forum conferences, WTFI’s masterclasses, 

and international media promotions - are designed to strengthen the nation’s brand abroad, as well as highlight the 

importance of the tourism sector in the economic landscape. 

ABOUT THE

Secretary General of WTFI

Taleb Rifai



Global Tourism Forum is an initiative of London based World Tourism Forum 
Institute. Starting from 2020, World Tourism Forum Institute’s events will be 

entitled as Global Tourism Forum.

Social Media Accounts

176K 

3.150M 

43K 

With additional reach from influencers and bloggers GTF can  engage total of 50 M users.

*Numbers are total of all social media accounts of WTFI Group.



In the media works conducted during the Annual 
Meeting 2017, the messages of local and global 
authorities, especially regarding national security, were 
brought to the headlines.

As a result of this, the news in the media played a 
significant role in changing the negative image of the 
host country among the investors and tourists.

Media coverages reached:

via media channels.

60 Million People

Annual Meeting 2017

Turkey is a safe 
European Country.

ISTANBUL



1.52M 1.5M1.35 M USD 575,000 USD 500,000USD 450,000
REACH REACHREACH MEDIA VALUE MEDIA VALUEMEDIA VALUE

Annual Meeting 2017
ISTANBUL

Newspaper Examples



135,000180,000 USD 45,000USD 36,000
REACHREACH MEDIA VALUEMEDIA VALUE

Annual Meeting 2017
ISTANBUL

Newspaper 
Examples



600,000

1.5M

1.15M

1.2M1.55M

USD 300,000

USD 750,000

USD 575,000

USD 600,000USD 775,000

REACH

REACH

REACH

REACHREACH

LIVE
BROADCAST

LIVE
BROADCAST

MAIN NEWS

MAIN NEWSMAIN NEWS

MEDIA VALUE

MEDIA VALUE

MEDIA VALUE

MEDIA VALUEMEDIA VALUE

Annual Meeting 2017
ISTANBUL

Some of the
TV coverages



http://www.aljazeera.com.tr/haber/yildirim-amerika-ne-
kadar-guvenliyse-turkiye-de-o-kadar-guvenli

http://www.bloomberght.com/haberler/haber/1986333-
simsek-50-milyon-turistle-50-milyar-dolarlik-gelir-

hedefliyoruz

http://www.hurriyet.com.tr/yildirim-amerika-ne-kadar-
guvenliyse-turkiye-de-o-kadar-guvenli-40367549

http://www.trthaber.com/haber/gundem/terorden-
korkmak-ancak-terorun-isine-yarar-299315.html 

Annual Meeting 2017
ISTANBUL

800,000 330,000 1.8M 900,000USD 265,000 USD 110,000 USD 600,000 USD 300,000
REACH REACH REACH REACHMEDIA VALUE MEDIA VALUE MEDIA VALUE MEDIA VALUE

News on websites 



World famous influencer Zach King and many other 
social media celebrities were invited to Global Meeting 
2017. 
They discussed new ideas on social media marketing 
in eGen Influencers Sessions. Also their posts about 
World Tourism Forum and Turkey reached 50 million 
people.

Posts during Annual Meeting 2017 reached

on social media

250 Million People

Annual Meeting 2017
ISTANBUL



Annual Meeting 2017
ISTANBUL

Some of the Influencers’ posts



Annual Meeting 2017
ISTANBUL

Some of the Blog Posts

https://traveldave.co.uk/world-tourism-forum-istanbul-
turkey/

https://www.adventurefaktory.com/world-tourism-
forum-2017/

https://www.joaoleitao.com/world-tourism-forum/



OUTLET

Newspapers

Instagram
Twitter

Facebook
Blogs

News Websites

Television

Magazines

Story & Articles

Influencer Posts
Influencer Posts
Influencer Posts
Story & Articles

Story & Articles

News Stories

Press Release & Story & Articles

25 Million

150 Million
25 Million
50 Million
25 Million

30 Million

13.5 Million
1.5 Million

USD 8.5 M 

USD 25 M
USD 8.3 M 
USD 15 M 
USD 5 M

USD 15 M

USD 4.5 M
USD 600,000 

ACTIVITY REACH MEDIA VALUE
News Publications

Social Media Engagement

Annual Meeting 2017
ISTANBUL

Total Media Value

USD 81,900,000



During Annual Meeting 2022 Indonesia, digitalization, 
metaverse and global post-pandemic recovery were the 
highlighted topics in the news. 

Coverages and press releases reached

30+ Million People

Annual Meeting 2022 - INDONESIA
BALI



On Global Media

https://finance.yahoo.com/news/global-tourism-forum-annual-meeting-050000379.
html

Annual Meeting 2022

1.8M USD 600,000
REACH MEDIA VALUE



On Global Media

https://www.nasdaq.com/press-release/global-tourism-forum-gtf-bali-encourag-
es-more-tourism-collaboration-and-cooperation

Annual Meeting 2022

900,000 USD 300,000
REACH MEDIA VALUE



https://finance.yahoo.com/news/leaders-come-together-bali-global-020900363.html

Annual Meeting 2022
On Global Media

1.8 M USD 600,000
REACH MEDIA VALUE



https://www.benzinga.com/amp/content/29809082

Annual Meeting 2022
On Global Media

840,000 USD 280,000
REACH MEDIA VALUE



https://bali.idntimes.com/news/bali/ni-ketut-wira-sanjiwani/sandia-
ga-uno-berharap-global-tourism-forum-jadi-solusi-nyata

https://www.fortuneidn.com/business/bayu/pertemuan-gtf-2022-pertemukan-bisnis-pari-
wisata-dengan-investor

https://kumparan.com/kumparantravel/kuliner-hingga-fashion-khas-indonesia-dihadir-
kan-di-global-tourism-forum-2022-1zIA0voDIcU/2

Annual Meeting 2022 On Regional News Websites



https://www.thejakartapost.com/business/2022/11/01/g20-global-tour-
ism-forum-upgraded-labuan-bajo-to-boost-tourism-revenue.html

https://en.vietnamplus.vn/g20-summit-travel-forum-hoped-to-boost-indonesias-tourism-re-
covery/243234.vnp

https://www.zonabandung.com/nasional/pr-1203466613/global-tourism-forum-annu-
al-meeting-2022-menjadi-tonggak-baru-kebangkitan-industri-pariwisata

Annual Meeting 2022 On Regional News Websites



Annual Meeting 2022 On GTF Social Media Accounts

197,000 views 101,000 views 162,000 views 101,000 views



OUTLET

Newspapers

Instagram
Twitter

Telegram

Online Broadcast

News Websites

Television

Magazines

Story & Articles

Posts
Posts

Announcements

2 Days Full Sessions

Story & Articles

News Stories

Press Release & Story & Articles

7.5 Million

60 Million
3 Million

900,000

762,000

15 Million

24 Million
540,000

USD 2.47M 

USD 10 M
USD 900,000 

USD 90,000 

USD 250,000 

USD 7.5 M

USD 7.5 M 
USD 216,000 

ACTIVITY REACH MEDIA VALUE
News Publications

Social Media Engagement

Live Broad Cast

Annual Meeting 2022
BALI

USD 28,926,000*Media exposure value was less than the 2017 Annual Summit because the G20 summit was being held 
in Indonesia at the same time and the summit received less governmental support.



Some of Other 
Media Coverages

ADDIS ABABA ISTANBUL



Screen faces of international media 
foundations contrubute our events. 
Beside their shared knowledge this 
names also help WTFI to be shown 
on media.

Todd Benjamin

Kasia Madera

Media Figures

Annual Meeting 2015 - Isanbul

Mediterranean Summit 2016 - Antalya



Screen faces of international media 
foundations contrubute our events. 
Beside their shared knowledge this 
names also help WTFI to be shown 
on media. Maria Ramos

Adesewa Josh

Media Figures

Annual Meeting 2022 - Bali

Annual Meeting 2015 - Brussels



https://www.youtube.com/live/6w_bN_gFEwY?feature=share&t=3146

During Leaders Summit Europe 2022, news and press 
relieases reached

13 million people
on media channels

Leaders Summit Europe 2022

An example for media coverage on Youtube:

BRUSSELS

In the media works conducted during the Leaders 
Summit Europe 2022, the messages, especially 
regarding post-covid efforts of European Union and 
Industry leaders , were brought to the headlines.

As a result, the news in the international media played 
an important role to spread these messages to the 
world.

“Leaders Summit”  is  a concept for  
smaller scale events of GTF Brand.

198,000 USD 99,000
REACH MEDIA VALUE https://finance.yahoo.com/news/global-tourism-

leaders-gather-brussels-153300411.html

1.8 M USD 600,000
REACH MEDIA VALUE



OUTLET

Instagram

Twitter

Telegram

Online Broadcast

News Websites

Youtube Media

Posts

Posts

Announcements

1 Days Full Sessions

News Stories
Press Release & Story & Articles

24 Million

1.2 Million

810,000

230,000

1 Million

12 Million

USD 4M

USD 360,000 

USD 81,000 

USD 78,000 

USD 500,000

USD 4 M 

ACTIVITY REACH MEDIA VALUE
News Publications

Social Media

Live Broad Cast

Total Media Value

Leaders Summit Europe 2022
BRUSSELS

USD 9,019,000* “Leaders Summit”  is  a concept for  smaller 
scale events of GTF Brand.
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